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New challenges — new reqgulations
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NEW HIERARCHY in material efficiency and our
strategy

Longer product
life using less
(virgin) material

Lifetime
extension of
products and
parts

Recovery of
parts, materials
and energy

Landfill

Consume less (natural) resources

Design products to last longer

Repair, Refurbish, Recondition

Remanufacture, Repurpose

!

Recycling (up/down), Parts recovery

Linear Economy

Circular Economy -

| Useless

EN 45558, EN 45552

Use again / Use longer
- EN 45557, EN 45556,
EN 45554, EN 45553

Recover
EN 45555

Energy recovery l
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ready solution

We have future
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PRINCIPLES of slowing down, narrowing and closing
resource flows




NEW CLOSING THE LOOP SOLUTION: Coffee’s afterlife

* Recycling goals fulfilment — we recycle packaging (aluminium, plastics) as well as
contents (coffee grounds) — Zero Waste concept.

* We fulfil ESG + Taxonomy + CSRD (we possess realistic projects within circular
economy with quantifiable impacts — CO,, LCA).

* A competitive advantage and reputation / different approaches and doing things the
right way/.

A new paradigm is on the rise - our creation within globally
unique concept — two cascades



FIRST CASCADE RECYCLING OF SCG — waste to products

HO00S]™
—

15t part of cascade

Collection of damp coffee grounds

Producers of coffee grounds = fcustomers buying products
made from coffee grounds

Coffee grounds

Drying, freezing, storage l l Soap production
< O
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= : Incentives for
Dry coffee ground . ) J,[?) ) feesoaps ...ooocneeens > collectors (products
an Q made from SCG)
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FIRST CASCADE RECYCLING OF SCG — waste to products

2"d part of cascade

o Incentives for
Coffee biomass o S %’ 8] Coffee oil S T TTTTTTTTTTTTTTTTTPPPPPPPr-PrPrPp > coIIectors(products
° o = 0 a5 H
: made from SCG)
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l.O’ Incentives for
.....................................................................E. ...... ) coIIectors (products

Finished plastic products E made from SCG)

Masterbatche (fillers for bioplastics)




Close the material loop
(use waste again as material)

SECOND CASCADE - full recovery of capsules

Recyclation of package
(aluminium, plastic)

¥

Remanufacturing,
repurposing of SC6
g (coffee briquettes) y
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Consumer Insight



CAPSULES RECYCLING IS IMPORTANT

The importance of recycling coffee

capsu les Why is it important to you? Spontaneous %
answers

Very important - 17,2 — Protection of nature/environment 30,5
We sort/recycle waste 17,8
There will be less (unnecessary) waste 14,7
mportant [N 241~ 60,4% Vv ——— [heew ‘ ) o]

. Further use of waste 5,6

Rather important - 19,1 ] It feels right 51

] It's plastic 2,5

Rather unimportant | 25,1 — It is needed/It is important 2,0
Don't waste 2,0

Unimportant - 8,9 — 39 6% x Saving packaging material 1,5

! There are a lot of capsules (waste from them) 1,0

i Other 6,6
Totally unimportant - 5,6 ] m N=303, $=3,01 N = number of responses o197

0O 10 20 30 40 50 60 70 80 90 100

% of the number of respondents

Q1 “How important is it for you to be able to return used coffee capsules for recycling?”




RECYCLATION OF SCG IS IMPORTANT AS WELL

The importance of recycling coffee
grounds

Very important [ 13,9

Important
Rather important

Rather unimportant

Unimportant - 8,9

Totally unimportant

Why is it important to you?

%

— 51,2% /—’

— 48,8% 3

B N=303, @=3,24

% of the number of respondents

Protection of nature/environment 20,0
Composting/Can be used as fertilizer 15,2
Recycling of the entire capsule (all its parts) 12,1
Further use of waste 9,7
It's right/It's a good idea 7,9
Ecology 6,7
There will be less (unnecessary) waste 6,1
| don't know about this option at all 4,2
If it can be (used), why not? 3,6
It is needed/It is important 3,0
Biological waste 1,8
Not wasting 1,8
There must be a lot of used ground coffee 12
beans '
Other 6,7
N = number of responses N=165

Q2 “How important is it to you that not only the capsule packaging, i.e. aluminum or plastic, but also the coffee grounds in the capsule

can be recycled?”




CONSUMERS PREFER RECYCLING

How should we treat coffee capsules after their use?
- variant preference

1 2 5 6 7 8 9 10
< >

Return the capsules so the packaging as well as Put the capsules in the municipal waste

the SCG can be recycled.
\ )\
| |
N=303
71,0% v~ 29,0% %

Q3 “If you could choose how to treat the coffee capsules after use, which one of these options would you choose?”



CONSUMERS WANT TO KNOW AFTER USE LIFE OF CAPSULES

Interest in what happens to the
capsules after use

Definitely yes [ 27,9
Yes [ 25,1 — 79,1% \/
Ratheryes [ 26,0 _|
Rather not [ 17,7 )
Not [ 2,8 - 20,9% XX

Certainly not | 0,5

- B N=215, @=2,44
0 10 20 30 40 50 60 70 80 90 100
% of the number of respondents

Answered only by the respondents who would prefer to return the coffee capsule in order to recycle the packaging as well as the used grounds.

Q4a “Do you care what exactly happens to your capsules, how they are recycled and what products are made from them?”



CHANGE OF THE PERSPECTIVE

Everything is changing, things are not what they seemed to be.

ETL
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